Business Communication(Business Communication Micro Degree)
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3 Az Introduction to Accounting

A =4 9 A3|A 7)eS Awsta This course provides the basic objectives
HAAFES | oy FAREE J%é 1 B3 B2, and concepts of accounting, and introduce
ANE AT PHOZ 7=, EF, 29 s the accounting cycle, from transactions
skl A —rXﬂEE}t HuME FHFE7]7} to the preparation of financial statements,
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A& (KSA) #EY [ Y& Subject / Descriptions
I = A e and lectures on the fundamental uses of
financial statements.
3JA ol & Theory of Accounting
A= AEAQ I A A o] ZRoFZ 22| Objective of this course is to understand
@35 FHoAgE W8E®@7telE, ARAZA | the essential function of accounting, contr
ol &, AFoE ) AT ol.
FoE XY
AFAFAE Tax Field Internship
Bogge sANTESS 2 AYgris 3~4 | Objective of this course is to promote th
s gz 74 M4y W e ability of the students in this course to
AR 717 F A BE Ao Au 22| apply their class-knowledges and service 1
B34 'y nse =a FedolAd HjS o] &2 earning in real fields and to help them to
A4 g ¥4 $8%5%S wjoksta, find their good job with more ease and ¢
9 $ AY9EF 4% FYS 7|EEE ertain
= Zg gl
HZ2Y 240 Business English
ARG, 3o, Zeldgolx, s|2EA This Course aims to learn and train ways
5 FAz2Y2YTe #E" kg 4 and useful expressions for smooth commu
ANz oA A& atAES 9% W 2 nication in various situations related to in
@) EdES 8l SgFo=M U< | ternational business activities, such as tra
H 22 dFo &84 4 9J=E gl | nsaction negotiation, business meetings, pr
esentations, and business trips, so that th
ey can be used for everyday business act
ivities.
FHA 5 Trade Practices
AA FAYFE P8 & gl 7]E A | Commercial and legal study of internation
A& FE5 4 JdEE 3t =A 7+ A al sales contract(including goods, service,
A THL B8 e ojs) @ A4 AE | intellectual property and technology), and
ERFAYH | aoy) Ty AT Fark 338 AA4AY | contract of carriage, contract of marine i
o st} 7ozt nsurance and contract of payment for th
e performance of sales contract, and disc
ussion of remedies in case of the breach
of contracts by way of arbitration.
F999 International Business English
Fogojs= Ag@AY Mol Ake linternational Business English 1 is tools
AA @ o]gho] o]2= FAAY A I} for supporting international business com
A8 AollA F9ANE A&stA Z1@E 4 munication process. This course studies in
352) | AEF ESHFE ALF ETE F7 terpretation and writing skills for business
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letter, contract, and other business letter
forms. Key expressions for business comm
unications will also be dealt with.






