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1|1 [ Me| 17699 | gd=el=E89Yxd  Elementary-Cinematography 313 71233 4| gAEa=A
2 | 2 | A" 05235 |[mHAEYE Principles of Marketing 303 7126 22 Agsta)
1 [ Agl | 15110 | QlEpMInA" Internet Marketing 3 3 |AFI13]5]2 798
3 9 Ae 16215 |3 TV Program Planning 33 AR 3|43 dspissin
Ae 16213 | Study on Directing 303 (A7 442 g3
4 | 1 [Ad] 15106 |rHAEATAARK Marketing Communication 3| 3 AR 3|5 2 7398
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2% | gsh) #E59 | d53)4 Subjects / Descriptions
FYEN2EY2 Video Content Camera and Lighting
8% gadZdl= Az A a3k 71222l &9 Understand and practice basic camera
ZH= | 712 3z the olsfsta AL and lighting required when producing
A 2} (334 video content.
nAEYE Principles of Marketing

Principles of Marketing course introduce th
2M2L AEa) vk 7 Qe AM[AEQ] e process of planning, doing, and controllin
e ZAo Fglete B8 2AS 98} 19+ | g of serious management activities adopted
622) H dde AYSdEe Ad, 23, EASE | to maximize the welfare of customers resul
FAo s FH3th E3] 4PE XA | ting from their choices and satisfaction. Pa
= AE 7% M4, 3 59 vA" 9 rticularly marketing mix, which is known as

2o thal A 7o g 4P’ s Mix products, place, price and promo
A9 tion, will be examined in the course.
33} A QA Internet Marketing

T AR MzYs ARHoR
3 wastel A AA A 94

34 | The Internet business has been rapidly grow
Yz |n up in practical manners and taken the ke
3% |y position in global business. While it is tru
AT 9oy, o]2g AustA e AFE 917 e that some practices go further than theor
(352) o] Z o] gitkm Bk 1Elx @A 9l e, it is more likely that any practice witho
HYl H2YzoA 7} B3 AA7F o] 2 ut theoretical bases will be risky. It is also
I ARE Ang Ayl nhAlE s AFYLS  well accepted that Internet marketers armor
ojlm] AAAQ F4S A gty B 7Fol=|ed with theories and practices are the most
oo we} Al o]&3 HEE FAo| ©]3 needed in the modern Internet business are
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nas. The Internet Marketing course, thus, fo
A ste], AEAHQ A mAIEEA | cuses on fostering professional Internet mar

AdE FFsle As FHHOZ gt} keters by explaining the newest theories an
d practices of the field.
A A TYA A Marketing Communication

Marketing Communication approaches adver

B gz nAee] £ 49 #3 PR | tisements, public relations, sales promotions

o1A ) FujENS £ ARFYAol | and personal sales from the viewpoint of i
AE QA BAHNA Hodth AREAA, ARY | ntegrate communication. Based on communi
(352) | &, A, ARFEA, 7%#‘4 Aol &} 5 | cation theories, the course is to breed effe

of sl AFYAA o2& FAOZ & | ctive communication skills and abilities to a

Hate Al 583 31749 AFYA A | nalyze information senders, information con

EE WYgstEd 2 5o 9t tents, media, information receivers and co

mmunication effects etc.
wE718 TV Program Planning

718 ez 73 A 2o 9lojA uj [TV program planning is the most important
S FQ83 REo|th o] FEojME WA | factors in making of TV program. The cour

Zholl QoA 7186 A%, FQo A Oli se of TV program planning provides serial 1
AT 9 aday deged, 7@«] A2} 5& % |ectures focusing on analysis of roles of plan
(343) @Xﬂ'ii A=y ning, major theories of strategy, the develo

pment of planning, strategic models and the
procedures of planning with respect to TV
program planning

33}

:_o;j FFaE Study on Directing
FE20 d3AAS s Y3E ofZA ¥ | This class is to study how director gives dir
el o] thak AEo Wl ts] Lol | ection to the cast and crew and createan o
}. verall vision through which a film eventuall

AR ZgH YAARLS 4T AF F49 o] & |y becomes realized.
442) 3 g g gra. For efficient video production, we explore d
irecting-oriented theories and methodologies.
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